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03 PAKISTAN 150,779,000 63.3% 03 SOMALIA 90.2% 14,108,000
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INTERNET ADOPTION: INDEXED SHARE

COMPARING EACH REGION'S SHARE OF GLOBAL INTERNET USERS WITH EACH REGION'S RESPECTIVE SHARE OF THE GLOBAL POPULATION
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STAYING IN TOUCH WITH FRIENDS AND FAMILY (% OP.V) 051955 g (yLuwgs L bl 5,15
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ACCESSING AND LISTENING TO MUSIC LENL]
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FILLING UP SPARE TIME AND GENERAL BROWSING 41.0%

EDUCATION AND STUDY-RELATED PURPOSES , (%¥1) 259 UAJS/J;’ 9 l:'onJ"”
RESEARCHING PLACES AND VACATIONS AND TRAVEL : (BFEAI) Jugys 532550 9 Jmazs
RESEARCHING HEALTH ISSUES AND HEALTHCARE PRODUCTS WIH (%1°7.F) jouw slp B EorTws
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MEETING NEW PEOPLE AND MAKING NEW CONNECTIONS 1.0% (%Mo.d) 5jL
BUSINESS-RELATED RESEARCH 209% (%P9) 33> Syol L wlslo
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NUMBER OF PEOPLE
PURCHASING CONSUMER
GOODS VIA ONLINE
CHAMNNELS IN 2022

w

4.11

YEAR-ON-YEAR CHANGE
+8.3% (+315 MILLION)

ESTIMATED TCTAL
ANNUAL SPEND ON
ONUNE CONSUMER GOODS
PURCHASES (USD, 2022)

$

$3.59

YEAR-ON-YEAR CHANGE
-6.5% (-$250 BILLION)

AVERAGE ANMNUAL
REVENUE PER CONSUMER
GOODS ECOMMERCE
USER (USD, 2022)

$873

YEAR-ON-YEAR CHANGE
-13.7% (-$138)

SHARE OF 2022 CONSUMER

GOODS ECOMMERCE SPEND

ATTRIBUTABLE TO PURCHASES
MADE ¥IA MOBILE PHONES

w

59.8%

YEAR-ON-YEAR CHANGE
+1.2% (+71 BPS)

2022 ONLNE PURCHASES vs,

TOTAL COMSUMER GOODS
PURCHASE VALUE ACROSS
ALL RETAIL CHAMMNELS

17.1%

YEAR-ON-YEAR CHANGE
+4.4% (+72 BPS)
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$871.2

BILLION

YEAR-COM-YEAR CHAMNGE
-2.4% (-$21 BILLION)

wSsl5 g radud (gl Cudlyo

$368.2

BILLION

YEAR-OMN-YEAR CHAMNGE
-1.7% [-$6.3 BILLION)

oo slollS siiLdiws

ESTIMATED AMMUAL SPEMND IN EACH COMNSUMER GOODS ECOMMERCE CATEGORY (B2C ONLY, U.5. DOLLARS, FULL-YEAR 2022

SaigpsJl

$765.7

BILLION
YEAR-ON-YEAR CHANGE

-17.1% (-$158 BILLION)

KV

$244.0

BILLION

YEAR-ON-YEAR CHANGE
+6.9% (+516 BILLION)

w25 9 §jb bl

$601.7
BILLION

YEAR-OM-YEAR CHANGE
-2.7% [-$17 BILLION)

oA gs

$207.9

BILLION

YEAR-OM-YEAR CHANGE
+0.5% (+$1.1 BILLION)

CGLOBAL OVERVIEW

$387.7
BILLION

YEAR-OM-YEAR CHAMGE
-12.3% (-$54 BILLION)

Sjsb sl il

$143.8
BILLION

YEAR-OM-YEAR CHAMGE
-7.2% (-$11 BILLION)
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PERCENTAGE OF INTERMET USERS AGED 16 TO 64 WHO USE EACH KIND OF DEVICE TO ACCESS THE INTERMET

GLOBAL OWERVIEW

dlyam (jals SlSaws g jigauols Jiabigm oo pils  Aioudbgm yui dlam Hals auls

92.3% 65.6% 91.0% 5.2% 27.3%

YEAR-OMN-YEAR CHANGE YEAR-ON-YEAR CHANGE YEAR-OM-YEAR CHANGE YEAR-OMN-YEAR CHANGE YEAR-OM-YEAR CHANGE
+0.2% (+20 BPS) -7.9% (-560 BPS) +0.3% (+30 BPS) +4,0% (+20 BPS) -3.2% (-90 BPS)
ol b ol B b Aiouds 9 ) gsjugls w15 diougm sl il 6L sl JoguiS

59.1% 28.6% 31.9% 15.4% 12.7%

YEAR-CON-YEAR CHAMGE YEAR-ON-YEAR CHANGE YEAR-OM-YEAR CHANGE YEAR-OM-YEAR CHANGE YEAR-ON-YEAR CHANGE
-8.4% (-540 BPS) -2.7% (-80 BPS) +4.9% (+150 BPS) +11.6% (+160 BPS) +0.8% (+10 BPS)
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QATAR 17618 +79.6% 2513 AFGHANISTAN
02 UMITED ARAB EMIRATES 139.41 +2.3% 21.60 20 141 VENEZUELA 5.71 0.9% 3.32 37
03 MNORWAY 131.54 +12.8% 18.81 27 140 CUBA 574 -62.8% 370 123
04 SOUTH KOREA 118.76 +13.1% 1619 44 139 HAITI 6.30 -41.2% 4.53 26
05 DEMNMARK 113.44 +39.1% 18.89 19 138 PAPUA NEW GUINEA 6.75 B.14 42
06 CHIMA 109.40 +12.7% 2482 27 137 GHANA 7.90 -2.1% 721 29
07 NETHERLANDS 109.06 +14,9% 1615 | 136 TAJIKISTAM 817 +7 9% 491 25
08 MACAU 10638  +159.0% 3422 13 135 SYRIA 9.27 -18.9% 629 28
09 BULGARIA 103.29 +22.1% 2015 20 134 YEMEN ?.63 6.0% .
10 BRUMEI 102.06 +64.5% 32.64 14 133 BELIZE 973 7.38 26
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# SEARCH QUERY

a

02

03

04

05

06

o7

08

09

)

GOOGLECOM
YOUTUBE.COM
FACEBOOK.COM
TWITTER.COM
INSTAGRAM.COM
BAIDU.COM
ALIEXPRESS.COM
WIKIPEDIA.ORG
YAHOOQ.COM

XVIDEOS.COM

GOOGLE

YOUTUBE

VIDEO

FACEBOOK

WEATHER

TRANSLATE

WHATSAPP

NEWS

AMAZON

INSTAGRAM

s Lo (5las Culw (yopigs (5340 A

AVERAGE
PAGES
PER VISIT

WEBSITE

WHATSAPPCOM

PORNHUB.COM

AMAZON.COM

ANXX.COM

YAHOO.COP

REDDIT.COM

LINKEDIN.COM

OFFICE.COM

VE.COM

SAMSUNG.COM

US95 )3 v gaina (g )

TOTAL UNIQUE AVERAGE
o) Ononmrmtl  PER VISHT
8718  3.11B 11M 095
3438 1.94B  21M 325
1948 1618 9M 585
691B  966M 10M 455
6398 1.04B 7M 468
5408  253M 5M 435
508B  156M 3M 545
5028 1.03B 7M 445
3418 411 M 3M 445
308B  408M 9M 425
INDEX A 1YEAR

100 0%

75 -12%

68 +11%

62 -21%

58 -8%

46 +16%

44 +10%

38 -20%

37 +6%

33 +12%

A 5YEAR

-33%

-44%

4%

-69%

+4%

+62%

+162%

-29%

+16%

+42%

# SEARCH QUERY

1

12

WHATSAPP WEB

VIDEOS

GMAIL

TIEMPO

AS

TRADUCTOR

SATTA

GOOGLE TRAMNSLATE

TWITTER

SAMSUNG

TOTAL UNIQUE  AVERAGE
VISITS  VISITORS TIME
oty Ave)  MonTHYAVEl  PER VISIT
2868  420M 7M 155
2698 401 M 8M 215
2498 473 M 8M 375
245B  30BM 8M 365
2248 93.1M 5M 415
182B  234M 9M 365
1.60B 298 M 9M 445
1.58B  148M 9M 445
1438 118M 2M 065
1418 328M 2M 395
INDEX A 1YEAR
28 +23%
28 +3%
25 +2%
25 0%
23 +22%
21 +14%
19 +27%
18 +8%
18 +3%
18 +11%

A 5 YEAR

GLOBAL OVERVIEW

AVERAGE
PAGES
PER VISIT

GLOBAL OVERVIEW

+515%

-18%

-A7%

+38%

+20%

+8%

+178%

+22%

+29%
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PERCEMTAGE OF TOTAL WER TEAFFIC REFERRED BY SEARCH EMGIMES THAT ORIGIMNATED FROM EACH SEARCH SERVICE

GLOBAL OWERVIEW

e SOURCE: STATCOUR

GOOGLE

92.21%

YEAR-ON-YEAR CHANGE
+0.9% (+79 BPS)

BAIDU

0.78%

YEAR-OM-YEAR CHAMGE
-55.4% (-97 BPS)

i NOTES:

BING

3.42%

YEAR-ON-YEAR CHANGE
+8.9% (+28 BPS)

DUCKDUCKGO

0.60%

YEAR-OMN-YEAR CHAMNGE
-9.1% (-6 BPS)

YAHOO!

1.23%

YEAR-ON-YEAR CHANGE
-19.6% (-30 BPS)

MNAVER

0.17%

YEAR-CM-YEAR CHAMGGE
+54.5% (+6 BPS)

YANDEX

0.97%

YEAR-ON.YEAR CHANGE
+5.4% (+5 BPS)

OTHER

0.62%

YEAR-OMN-YEAR CHAMGE
+31.9% (+15 BPS)
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PERCENTAGE OF INTERNET USERS AGED 16 TO 64 WHO WATCH EACH KIND OF VIDEO COMNTENT VIA THE INTERNET EACH WEEK

GLOBAL OVERVIEW

Jlé 8> Glﬁ 9s9
295329 £95 95329 S2jgo 0 Jlpzlg g o 9 loiasl) sl g3asg 92U 9 13j sl 93309

92.8% 50.0% 35.8% 28.7% 29.7%

YOY: +1.0% (+90 BPS) YOY: -2.7% (-140 BPS) YOY: -3.5% (-130 BPS) YOY: -8.3% (-260 BPS) YOY: -2.3% (-70 BPS)
et N .. ) ) _ 9 S slvgiazg
wwjgel gl gidzg w9385 Sl gaug w9 sl 95319 w2929 sl sjb SpuiSglaiul

27.1% 26.4% 26.7% 26.2% 25.5%

YOY: -9.1% (-270 BPS) YOY: -4.7% (-130 BPS) YOY: -6.3% (-180 BPS) YOY: -4.4% (-120 BPS) YOY: -4.5% (-120 BPS)
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01  YOUTUBE GOOGLE 01 YOUTUBE GOOGLE
02 TIKTOK BYTEDANCE 02 TIKTOK BYTEDANCE
03  NETFLIX NETFLIX 03  INETFLIX NETFLIX
04 MXPLAYER TIMES GROUP 04 MXPLAYER KUAISHOU
05 AMAZON PRIME VIDEO AMAZON 05 HOTSTAR DISNEY
06 MIVIDEQ - VIDEQ PLAYER KIAOMI 06 KWA KUAISHOU
07 HOTSTAR DISNEY 07 VLC MEDIA PLAYER VIDEOLAN
08 GOOGLE PLAY MOVIES AND TV GOOGLE 08 AMAZON PRIME VIDEO AMAZON
09 VLC MEDIA PLAYER VIDEOLAN 09  PLAYIT PLAYIT

DISNEY+ DISNEY 10 TWITCH AMAZON
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PERCENTAGE OF INTERMET USERS AGED 16 TO 64 WHO PLAY VIDEOQ GAMES ON EACH KIND OF DEVICE

BB £g5 4o Moubges dlyas (4als gty

81.9% 66.2% 37.9%

YOY: -2.0% (-170 BPS) YOY: -2.8% (-190 BPS) YOY: +3.0% (+110 BPS)

GjL sl diws U sl dsluy,)

16.5% 13.1% 9.4%

YOY: -4.1% (-70 BPS) YOY: -3.7% (-50 BPS) YOY: -3.1% (-30 BPS)

GLOBAL OVERVIEW

6L Jguis

25.3%

YOY: -1.9% (-50 BPS)

5jL0 Cusdlg Cuwas

8.7%

YOY: UNCHANGED
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44.0%

39.2% o 2
36.5%
31.7%
28.4% 29.5%
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BROADCAST: 56.0%
BROADCAST: 56.2%
BROADCAST: 56.1%

STREAMING: 43.8% J:LUCUICH TR
STREAMING: 44.9% BLULUIEM SIS

STREAMING: 45.3% LUV O RRTNAS

STREAMING: 44.0%
STREAMING: 43.8%
STREAMING: 43.9%

STREAMING: 42.2% B LIV ERYR-Y
STREAMING: 42.3% B {IVIC RETA LY
STREAMING: 43.0% B :UTTIER EYHES

Q4 Ql Q2 Q3 Q4 Ql Q2
2020 2021 2021 2021 2021 2022 2022
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307.8

MILLION
YEAR-OM-YEAR CHAMGE
+17.2% (+45 MILLION)
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$17.41

BILLION

YEAR-OMN-YEAR CHAMGE
+10.8% (+51.7 BILLION)

6l JS |
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$115.7

BILLION
YEAR-OM-YEAR CHAMGE
+10.8% (+$11 BILLION])

GoSpw 5l il ij)!
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$12.11

BILLION
YEAR-ON-YEAR CHANGE
+4.4% (+$510 MILLION)
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$44.25

BILLION
YEAR-ON-YEAR CHANGE
+12.4% (+54.9 BILLION)
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$9.65

BILLION

YEAR-ON-YEAR CHANGE
+10.4% (+$911 MILLION)
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10,

$23.18

BILLION
YEAR-ON.YEAR CHANGE
+11.7% (+52.4 BILLION)
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$9.07

BILLION
YEAR-ON-YEAR CHANGE
+10.3% (+5$845 MILLION)
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AVERAGE ANMNUAL SPEMND OMN SMART HOME DEVICES PER SMART HOME (U.S. DOLLARS)

GLOBAL OWERWVIEW
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14.2%

YEAR-OM-YEAR CHAMGE
+15.3% (+189 BPS)

G Cuiol glo il
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$126.20

YEAR-OM-YEAR CHAMGE
-13.7% {-$20.10)

il v

social L—a\v;nilifliarilgeiti?ng Agency

$375.80

YEAR-ON-YEAR CHANGE
'5-4“_-"In {_521.60}

G 50)Spw glos Lol
! - - PG&

$96.37

YEAR-OM-YEAR CHAMNGE
-17.0% (-519.73)

$370.60

YEAR-ON-YEAR CHANGE
-13.4% (-$57.50)

2bung) sl il

$67.34

YEAR-Ci-YEAR CHAMCGE
-14.0% (-510.94)

$156.20

YEAR-OM-YEAR CHAMGE
-12.3% (-$21.90)

&Pl Sopio sl Ll

$77.82

YEAR-OMN-YEAR CHANGE
-15.8% (-$14.58)
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4.76 +0.5% +3.0% 2H 31M

BILLION #23 MILLION +137 MILLION YOY: #2.0% (+3M) YOY: -4.6%
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59.4% 77.8% 92.3% 46.3% 53.7%
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NORTHERMN

AMERICA 76.7%
WESTERM CENTRA
EUROFPE SOLTHERN :;.Ell.l.m'-l
ELRCPE
CARIBBEAN NORTHERN - T
ARRICA . e
504% 63.6% m
oDl WESTERN
m AfRICA  ASlA SOUTHERN
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AFRI
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4,623 4,760
4,199

3,461 3,709

3,196

2,789
2,307

1,857 2,078

+11.9% +11.0% +20.9% +14.6% +8.3% +7.2% +13.2% +10.1% +3.0%

014 2016 2018 2020 2022
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YEARS OLD
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01  UNITED ARAB EMIRATES 105.5%" 10,000,000 231 MORTH KOREA

02 BAHRAIN 98.7% 1,460,000 230 ERITREA 0.3% 10,000
03 QATAR Q6.8% 2,620,000 229 NIGER 1.8% 467,850
04 BRUNEI 94 4% 425,600 228 CEMTRAL AFRICAN REPUBLIC 2. 1% 117,000
05 SOUTH KOREA 92.0% 47 637,000 227 CHAD 2.7% 491,650
06 LEBANON 90.5% 4,910,000 226 TURKMENISTAN 2.8% 180,350
07  OMAN Q0.5% 4,170,000 225 MALAWI 3.8% /83,790
08 HONG KONG 89.9% 6,730,000 224 S0OUTH SUDAN 4.3% 470,350
02 NETHERLANDS 88.1% 15,500,000 223 UGANDA 4.3% 2,050,000
10 CAYMAN ISLANDS 88.0% 60,750 222 DEM. REP. OF THE CONGO 4.9% 4,200,000
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# ACCOUNT HOLDER HANDLE FOLLOWERS # ACCOUNT HOLDER HANDLE FOLLOWERS
- = - -
01 INSTAGRAM FINSTAGRAM 587,200,000 11 JUSTIN BIEBER 3JUSTIMBIEBER 272,400,000 Um wva
=
02 CRISTIANO RONALDO @CRISTIANO 529,400,000 12 KENDALLJENMER @KENDALUENNER 269,300,000 = H
oo & S Guisl

03 LUOMEL MESSI @LECQMESS| 415,200,000 13 MIKE MIKE 261,200 000 @ - - -63 Dl I
| ld Siiidasd ()50 laiawl
04 KYUEJENNER @KYLEIENNER 377,600,000 14 NATIONALGEOGRAPHIC  GNATGEQ 254,500,000 .
05 SELEMNA GOMEZ GSELENAGOMEZ 367,900,000 15 TAYLOR SWIFT ATAYLORSWIFT 239,400,000
06 DWAYNE JOHNSON GTHEROCK 356,900,000 16 JENNIFER LOPEZ ano 230,700,000
07  ARIANA GRANDE 5 ARIANAGRANDE 348,100,000 17 VIRAT KOHL SVIRATKOHLI 230,500,000
08 KIM KARDASHIAN GKIMKARDASHIAN 339,600,000 18 KOURTMEY KARDASHIAN  @KOURTNEYKARDASH 208,500,000 b
0 BEYOINCE SREYOMCE 289,700,000 19 MICKI MIMNAJ MICKIMIMAI 207 700,000 * ro J - I - -J LS
) Instagram (GAVM) (I
10 KHLOE KARDASHIAN AKHIOEK ARDASHIAN 287,400,000 20 NEYMAR @NEYMARIR 200,800,000
Cristiano Ronaldo(dPaM) (¥
Lionel Messi ( I€1OM) (&
# HASHTAG POSTS # HASHTAG POSTS # HASHTAG POSTS
01 #I1OVE 2,147,500,000 1 #HAPPY 683,500,000 21 #BEAUTY 509,700,000 e = L.
Lo S PP G0
02 #INSTAGOOD 1,586,000,000 12 #FOLLOW 673,000,000 22 #FITNESS 502,600,000 Love (1
03 #FASHION 1,073,000,000 13 #TRAVEI 662,100,000 23 #UKEALIKE 502,400,000 Instagood (¥
04 #PHOTOOFTHEDAY 1,010,400,000 14 #CUTE 654,600,000 24 #FOOD 492,000,000 Fashion (W
05 #INSTAGRAM 972,100,000 15 HSTYLE 617,800,000 25  #INSTALIKE 475,100,000 Photopftheday (I
_ _ Instagram (&
06 HART 964,400,000 16 #INSTADAILY 603,500,000 26 #PHOTO 466,700,000
07 #PHOTOGRAPHY 958,400,000 17 HTBT 580,300,000 97 HSELFIE 451,300,000
08 #BEAUTIFUL 803,100,000 18 #FOLLOWME 555,100,000 28 #ME 450,100,000
09 H#HMATURE 748, 100,00C 19 #REPOST 550,800,000 29 HFRIEMDS 432 500,000

10 #PICOFTHEDAY 703,200,000 20 #5UMMER 536,000,000 30 #FUMN 427,300,000
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# ACCOUNTHOLDER FOLLOWERS # ACCOUNTHOLDER FOLLOWERS

- - -
01  BILL GATES 36,120,000 11 DEEPAK CHOPRA 5,820,000 l‘ daoso " 9‘”
S U2y U9
02 RICHARD BRANSON 19,770,000 12 DANIEL GOLEMAN 5,730,000 KN l Yu s = - &
03 JEFF WEINER 10,750,000 13 JUSTIN TRUDEAL 5,490,000 J J 9 u
“J | ASL)
04  SATYA NADELLA 10,260,000 14 GARY VAYNERCHUK 5,370,000 U —
05  ARIANA HUFFINGTON 10,200,000 15 ADAM GRANT 5,030,000
06 MARK CUBAN 7,630,000 16 ANTHONY J JAMES 4,070,000
07  TONY ROBBINS 7,300,000 17 NARENDRA MODI 3,940,000 - - =
Bill Gates( W¢M) (I
08  MELNDA FRENCH GATES 7,220,000 18 BRENEBROWN 3,900,000 .
Richard Branson ( PoM) (¥
02 JACKWELCH 7,160,000 1% |AN BREMMER 3,800,000 Leff W@]ﬂel’(HM) (]JJ
10 SIMON SINEK 6,540,000 20 KEVIN O'LEARY 3,760,000
# ORGANISATION FOLLOWERS # ORGANISATION FOLLOWERS : u:J|_&S\_l:JJ
01 AMAZON 29,040,000 1T HARVARD BUSINESS REVIEW 13,960,000 Amazon ( }JqM) ]
02 GOOGIE 27,390,000 12 THE ECONOMIST 13,110,000 Google (FYM) P
Linkedin (PIEM) W
03 UMKEDIMN 24,240,000 13 TATA COMNSULTANCY SERVICES 11,630,000
04  TED CONFERENCES 23,160,000 14 DELOITTE 11,440,000
05  MICROSOFT 18,680,000 15  INSIDER BUSINESS 11,350,000
06  UMNILEVER 18,360,000 14 TESLA 10,980,000
07  APPLE 17,970,000 17 ACCENTURE 10,030,000
08 FORBES 17,960,000 18 THEWALL STREET JOURMAL 2,590,000
09 IBM 14,880,000 19 META 9 510,000

10 MESTLE 14,140,000 20 METFLX 2,400,000




Pugs Slauds glublw sl Gy

5 4651 486.0
: 436.4 436.4 ' '
' ' -0. Dl'/+6 6%

.IAN APR .IUl ocTt JAN APR JUI. OCT JAN

2021 2021 2021 2021 2022 2022 2022 2022 2023 J-':‘:’Q-’ |'|_|20?_ '_'.' U %9_‘1] 09_' |_.0 1P 09-' |_.o\|"o
3 bulpds Alg & lils 3 Ugro 007 Jpwgi gl g Olhues yiwliél wiwljol
Fagin Babt azls & Jeo 1,5 Juad @ Juad Jw Sluss

Jlw @

s %1o.A alS %A.9

9 fAg ubys 9 u2lasad

copil gl IV gL cusas
Jlw

BlLavan Jol a5 5> %lo¥ 555 L jgulBiuw
Lavan Marketing Agency Cuwl Fugs > O 2 I_ 3 © 2023



PLSL Jol gy Cunhin Olads Glblie sl )y

©Q OO0 0O

ul_}JJlS %A Ul o ul_}JJlS %11.9

P8 Ggabo Voo o M ol cumas @ cuw Caan iy Cows W) goabo ¥l gorkwb¥
Gl Jleo US Cuses Jlw 1P UL gk PEEAY gl 9 Cusos oS el
- | Jles )18 Cunpiiy Jod Oluss Jw Ol
Jad o Jlw o
wluslg Glleal )y

&

© O

Jeo 1S 3Llo P OB %P0 wlole ¢lulS %19
: L S il lo Cuso> do G S
wlalo e o it oyl ol S JUu 1P 5 UL

G BEA Oloyls %l
9 Cuuyiin gl Cumas g oS

Lavan Marketing Agency © 2023



Ol Sl

ol jols

5.44

BILLION

dloo 4613 SlLas]

8.46

BILLION

dre. BlLavan
social Lavan Marketing Agency

oo Al ds Juasl

Ul Slaws Joy>
US Cumo> @ dlpas (4ols

68.0%

YOY: +2.8% (+182 BPS)

Slawes > sl Oljuses
Sl yals ollasl

+2.2%

+180 MILLION

Slaes asllw oljpuses
olpady Gols (S o

+3.2%

+168 MILLION

SlUlasl 1L glig
Ol yols

7.41

BILLION

GLOBAL OYERVIEW

sljl & JLasl slaes (uSslo
olyoay (pol5 Syiuio o

1.55

YOY: -1.0%

JS @ b gligy Slaei Ao
dlpood jals ollos!

87.6%

YOY: +3.1% (+236 BPS)



Juaio glo 085ws  Juadio dljasd il gl 08w

Sgub oo 03latwl cul Gals jl 3;Llo 0.Ad LlE (S s, 5 c0) LY ALY
olao (4l d diuulg SULast ¢ljw

Aoubgod (glo
Sgub (50 OSlatwl dlpaay yals jl 5 Llo V.9A D

Olime ()18 3jLo LIPA) %15.0
Sl ooy (palsi du diuwlg SULas|
Adobgdjac

Sgul (o0 oS leTwl culs g wli

S 50 03wl (Jlwg g sbubl copsiul 5 Lo 1o.P9 é

Aougos (glos als du ddwwlg oUlasl

Iliwo ()8 ygo €0 A) %9 %

Sgui 50 03eTwl (luze copail 5 Lo FOAY

Lavan Marketing Agency © 2023



GLOBAL OWERVIEW

@ calizo glo 8)18 5 slpam (pali ollas] AL

MORTHERM
ELIRCOPE

MORTHERM
=
WESTERM o
112% Eon Gl gy comu

EUROPE
CARIBBE EASTERN
Rl 101% 120% WA
0
103% MiDDLE  WESTERN 84%
- ASIA
CENTRAL 96% ARICA mgg?fm
ERIC. ’ ‘
R WESTERN 136% igﬁm EASTERM
7 o AFRICA
=y
) # 112% S EASTERN
GLOBAL SOUTHERN I AFRICA
AVERAGE EMERICA
179% 102%
ﬂ L=
SOUTHERN
AFRICA

Cwl % 1IVA L (sugiz (5laupsl o ol ols ollas! (opiiw dS swp A ao Wb 3l
)15 Gle3 BOA L (5jSpo slaudT @ lgsT opiaS g cuwl Boyol Cumasy jguliS aoguw dS

dre. BlLavan
social Lavan Marketing Agency




J) R VTT] l5J=U"" ULDJ o/o/\
Gl Moige sl pals
2bgo sl 5jb

O 5w ul.o_, %W
S ugos sl oli )
oy Gl aolipy slp

J> O 5w ULO_j %P.V

Gl Jodgs glo Gals
5 Gl oy

> O\ G ULOJ %\0.9

Glp Liodgs slo yals
Lo QOUHHLUJ

are. BlLavan
social Lavan Marketing Agency

o dolip diwd jS daubs G2 gloj

gloj daudd | g Sclw O
J9y 1o Jbgo j> 03 (g

> O G ULDJ %\c\‘\c

JS 9 Jiouvgs gl als
welaisl gl dobiy

) O G ULOJ %Y 0.\
Gl Jabgo slo (ols
Lo g yuSe Glo doliy

L‘J.éJJJb O W (5w ULO_j %A.)
9 b jop slp Liowgs glo
g2w> 5l jgigo

bl b Culuwg Subly
oo sl (jals Jole miwaw

culung Susls j % V1.97
ccuwl gyl gl ibgS jl o

culuug Swols j1 BPVY.IEA

 cuwl ol gl 6T glod oo jl Lo
L culuug Susls jl %0 . HIE
 cwl Siguobu gl ibgS i

o cluwg Sudlys j1 60,0V
Ccuwl gljl g 63U glo S |l

Culusg Susls 1 %6010
il b ibgS 150 ji o




GLOBAL OYERVIEW

@ ol US9S 9 ygiwl il 53 Lo dolyy Sk diuws i

GOOGLE PLAY: DOWNLOADS GOOGLE PLAY: CONSUMER SPEMD OS5 APP STORE: DOWNILOADS 105 APP STORE: COMSUMER SPEND

GAMES GAMES GAMES GAMES

02 TOOLS 02 ENTERTAINMENT 02 UTILTIES 02 ENTERTAINMENT

03 ENTERTAINMENT 03 S0OCIAL 03 ENTERTAINMENT 03 PHOTO & VIDEO

04 FINANCE 04 PRODUCTIVITY 04 PHOTO & VIDEO 04 SOCIAL NETWORKING

05 SOCIAL 05  DATING 05 SHOPPING 05 LIFESTYLE

06 COMMUNICATION 06 HEALTH & FITNESS 06 SOCIAL NETWORKING 06 BOOKS

07  SHOPPING 07  SPORTS 07  FINANCE 07  MUSIC

08 VIDEO PLAYERS & EDITORS 08 COMICS 08 LIFESTYLE 08 HEALTH & FITNESS

02  PRODUCTIVITY 09 BOOKS & REFERENCE 09 PRODUCTIVITY 02 EDUCATION

10 MUSIC & AUDIO 10 UFETSYLE 10 EDUCATION 10 PRODUCTIVITY
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SEA
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TENCENT

TENCENT
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$361.4 $53.90 $148.4 $4.17
BILLION BILLION BILLION BILLION

YEAR-CIM-YEAR CHAMGE YEAR-CI-YEAR CHAMGE YEAR-OM-YEAR CHAMGE YEAR-OM-YEAR CHAMGE
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$68.67 $58.11 $269.1 $8.66
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YEAR-OM-YEAR CHANGE YEAR-OMN-YEAR CHAMNGE YEAR-OM-TEAR CHAMNGE YEAR-CIMYEAR CHAMNGE
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PER SHOPPER, PER YEAR PER SHOPPER, PER YEAR
PER SHOPPER, PER YEAR
YEAR-OM-YEAR CHANGE YEAR-OMN-YEAR CHANGE
+9.5% (+$4.46) +13.2% (+$9.50) YEAR-ON-YEAR CHANGE
+7.8% (+$4.63)
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$12.56 $18.63
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PER SHOPPER, PER YEAR

YEAR-OMN-YEAR CHANGE
+6.5% (+$0.77)

YEAR-ON-YEAR CHANGE
-1.0% (-$0.19)
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$331.8 $1970 $94.88
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+6.0% (+$19 BILLION) +6.5% (+§12 BILLION) +7.6% (+$6.7 BILLION)

$15.07  $24.87
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+2.6% (+$380 MILLION) -1.9% (-$470 MILLION)
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I 30.6%

AD5 ON TV 30.2%

WORD-OF-MOUTH RECOMMENDATIONS FROM FRIENDS AND FAMILY 7.4%

ADS OMN SOCIAL MEDIA 26.6%
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OMNLINE RETAIL WEBSITES 228%

RECOMMENDATIONS AND COMMENTS ON S50OCIAL MEDIA 12.0%

COMSUMER REVIEW SITES 11.8%

16 TO 24 YEARS OLD 25TO 34 YEARS OLD 35TO 44 YEARS OLD 45 TO 54 YEARS OLD 55 TO 64 YEARS OLD
ADS O SOCIAL MEDIA 28.4% SEARCH EMGIMES 29.5% SEARCH EMGIMES 31.8% SEARCH EMGIMES 34.3% ADS OR TV 37 4%
ADS ONTY 26 5% ADSONTY 28.4% ADS ON TV 30.9% ADS ON TV 33.5% SEARCH ENGINES 35.2%

1AN AN AN
SEARCH ENGIMNES 26.4% ADS ON SOCIAL MEDIA 28.1% WORD OF MOUTH 27.4% WORD OF MOUTH 30.4% WORD OF MOUTH 333%
WORD OF MOUTH 24.4% WORD OF MOUTH 259% ADS ON SOCIAL MEDIA 27.2% ADS OM SOCIAL MEDIA 247% IN-STORE PROMOS 242%
1A
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ADS OM WEBSITES 23.1% SOCIAL MEDIA COMMENTS  23.9% TV SHOWS AND FILMS 237% IM-STORE PROMOS 23.1% CONSUMER REVIEW SITES  21.9%
Yy is
SOCIAL MEDIA COMMENTS  229% ADS ON WEBSITES 23.4% ADS ON WEBSITES 23.6% ADS OMN WEBSITES 22.6% TV SHOWS AND FILMS 21.8%
ADS IN MOBILE APPS 22.8% OMUNE RETAIL WEBSITES 22 8% CONSUMER REVIEW SITES ~ 229% TV SHOWS AND FILMS 22.4% ADS OM SOCIAL MEDIA 20.5%
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T T b AD REVEMUE: GOOGLE AD REVEMNUE: META AD REVEMUE: ALIBABA AD REVEMUE: AMAZOMN AD REVENUE: BYTEDAMNCE

$567.49 $168.44 $112.68 $41.01 $37.99 $29.07

BILLION BILLION BILLION BILLION BILLION BILLION
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AD REVEMUE: TEMCEMT AD REVENUE: MICROSOFT AD REVEMUE: BAIDU AD REVEMUE: APPLE AD REVEMLE: TWITTER AD REVEMNLUE: SHAR

$12.51 $12.33 $10.33 $7.06 $4.67 $3.97

BILLION BILLION BILLION BILLION BILLION BILLION
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PRIMARY REASOMS FOR USING AD BLOCKERS AMONGST INTERMNET USERS AGED 16 TO 64 WHO USE AD BLOCKERS AT LEAST SOME OF THE TIME
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BlLavan

We currently offer a variety of services to both domestic firms as well as foreign firms
which are currently active in Iran such as:

Digital Marketing Campaigns

Gamification Marketing

Campaigns Social Media Marketing & Strategy
Content Marketing & Strategy

Brand Development & Strategy

Web Design & Development

SEO & SEM Solution Social

Media Advertising

POSM & Retail Solution

Packaging & Printing Design
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@ lavan.agency info@lavan.agency % 021 88797047
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